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SUMMARY
Purpose and scope

enterprises on the NZ-UK FTA. Whakapapa 
continues to be the key determinant of being 

industries, scale is a barrier that entrepreneurs 

entrepreneurs are participants in some form of 

the international opportunity.

enable engagement and communication directly 
through to the end customer regardless of the 
country they reside in. One entrepreneur noted 

Europe.

digital and e-commerce connections and self-

as MIPCOM in France.

• E-commerce has resulted in an easy stream of 

and European and UK customers.

Challenges

markets. 

and repackaging digital content and reselling to 

Opportunities
• Opportunities include: 

has a strong digital and marketing platform that 

Treaty of Waitangi and trade policy

policy include: 

of the Treaty.

forums. 

trade.
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Expectations of the FTA

together. Currently, there is little understanding of 
tastes, content, humour, etc.

UK market.

entrepreneurs can better shape content.

frustrating and must be sorted as part of future trade 
.

(MIPCOM).

by market research, consumer trends and other 
marketing material.

compromise.

resources in-market.
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PURPOSE

# Sector Experience

P1 Director Sports 
Management

International business

P2 CEO

P3 Managing Director International client base

P4 Media

P5 Director Food International transactions

 

 
doing business

and connected.

Industry, sector, and 
business activity such as Australia, England, and France.

P4 is a general manager of a media company.

P5 is a food processing entrepreneur.
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Trade experience

programmes.

Rationale for trade

exceedingly small scale.

P3: The e-commerce platform focuses more on the content as opposed to the location 
and country, because there are no boundaries to e-commerce and online business, 

P4: Market opportunities.

Challenges/opportunities P1: The biggest challenge is forming relationships from a distance. Using technology 

completing business in person.

P3: Competition is the biggest issue. It is easy to copy products, and the internet is 

P4: The domestic treaty relationship is especially important. Once that is in place, then 
the FTA extends that.

in Australia let alone the UK.

Treaty and trade policy The Treaty of Waitangi and its principles should be the foundation for any FTA. This 
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companies in Aotearoa. 

at the table.

Inter-indigenous trade P1: Inter-indigenous trade is important, as it focuses more on building relationships, 

Inter-Indigenous trade is a fundamental aspect of trade, particularly in the sense of 

Other comments

GENERAL NATURE OF THE FTA
Success

P5: Accessing market intelligence and processes.

Risks P1: Intellectual property rights (P1).

preference. 

More competition domestically for large UK brands entering the market.

Protecting rights and 
interests

P2: Ensuring there is a strong balance of stories out there that encourage our rangatahi 
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Goods and services

Investment
communities.

Environment

Priorities

businesses.

Ensuring our taonga, reo and tikanga remains unadulterated from international 

Priorities for  

Forming relationships in the UK market to better understand opportunities.
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