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SUMMARY
Purpose and scope

enterprises on the NZ-UK FTA. Whakapapa is 

focussed, and it is the largest export sector (to 

part of the market.

Challenges and opportunities

multi-nationals that subsume competitors and 

about their Treaty rights.

sharing.

Treaty of Waitangi and trade policy

policy include: (1) the Treaty is paramount and 
should be the foundation document for any trade 

being honoured by the UK, rather than them 

Expectations of the FTA

applicability.

• Indigenous to Indigenous trade could rise in 
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important for markets, as is brand story. 

be built.

• Since the UK has a similar constitutional makeup, 

there is an opportunity to further align intellectual 
property regimes. 

• Access to more product channels, product 

The market, its size, and the historical association, 

commercial success on the global stage, it is 

them.

• The building of capacity and capability through 
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PURPOSE

# Sector Experience

P1 Professional 
director

Trade negotiations 

P2 CEO Technology, e-sports

P3
Taranaki 

Consultant Tourism, science Tourism, science, and 

P4 CEO Food export, science, and 
intellectual property trade

P5 CEO Land and education

 

 
doing business

and connected.

Industry, sector, and 
business activity

uptake. There are international collaborations in tech and exports.
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Trade experience
settings.

P2: Using digital technology across borders.

exported.

Rationale for trade Access to markets, better prices, a more resilient pipeline. That means for us, in these 

an impact. 

P2: The UK exported their people here from 1814. With that, their customs, through 

stuck behind the farm gate.

Challenges/opportunities

strengths.

capacity, channels, or intellectual property.

Treaty and trade policy
necessary recognition.

P3: Te Tiriti o Waitangi needs to be meaningful in trade agreements.
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companies in Aotearoa.

Inter-indigenous trade

interests of Indigenous peoples.

P2: Inter-Indigenous trade could be exciting if the Indigenous peoples of the 

UK.

sides.

Other comments

supported.

GENERAL NATURE OF THE FTA
Success

is not breached.

assets.

P4: Accessing some of the intellectual property that the UK has in genomics, and genes 
that it holds in their museums.

Risks P1: Intellectual property rights.

facial recognition and genomic data.

practices.

Protecting rights and 
interests

upheld.
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Goods and services

Investment
communities.

Environment

Customary rights

Priorities

P1, P5: The Treaty of Waitangi should be the foundation of a trade agreement.

Priorities for  

market.
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